
The Network Effect: 
How B2B Marketers Can Put LinkedIn To Work



The Changing Dynamics of Business

“Opportunity doesn’t knock.  

It chirps, buzzes, pings, and vibrates.”



Major Marketers Leading The Shift To Online

“There is a much heavier emphasis on online.  We 
are shifting from more traditional advertising, 

heavy event, and collateral to more interactive.”

“There is a much heavier emphasis on online.  We 
are shifting from more traditional advertising, 

heavy event, and collateral to more interactive.”



Community Is Impacting Decision-Making

“For many consumers, an engaging 
advertisement still powerfully influences their 
decision making.  But even more powerful are 

the opinions they share with each other 
through trusted blogs and social networks.”

“For many consumers, an engaging 
advertisement still powerfully influences their 
decision making.  But even more powerful are 

the opinions they share with each other 
through trusted blogs and social networks.”



Our Customers Own Our Brands

“A brand isn’t what a company says about its 
product.  It’s what a friend tells a friend.”

“A brand isn’t what a company says about its 
product.  It’s what a friend tells a friend.”



Community Is Impacting B2B

“Business-to-business companies are, if anything, 
more vulnerable to these trends.  Their customers 
have every reason to band together and rate the 

company’s services, to join groups like ITtoolbox, to 
help each other out on LinkedIn Answers.”

“Business-to-business companies are, if anything, 
more vulnerable to these trends.  Their customers 
have every reason to band together and rate the 

company’s services, to join groups like ITtoolbox, to 
help each other out on LinkedIn Answers.”



Word of Mouth Matters



Small Businesses Rely On Their Connections



Social Networks Will Help Small Business Go Global

“Social networks will fuel borderless commerce. 
Online and offline social networks will help remove soft 
trade barriers, such as language and cultural differences. 

These networks will introduce small 
businesses to new markets and facilitate cross-
border trade.”

- Intuit Future of Small Business Report



Small Businesses Are Connecting With Social Networks

“…there is growing evidence to support claims that some 

social networking services can be a powerful 
professional ally to businesses — in particular, 
independent entrepreneurs and smaller 
companies, for whom each new personal connection is a 
significant business building block.”



Professionals Taking To Social Media
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The LinkedIn Professional At A Glance

128529%Traveled for Business in 
the last 3 months

120552%HHI $100K+

RankIndexComp

15280.1%

60%

$109,382

42

3College Grad/Post Grad

Male

Household Income

Average Age
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The LinkedIn Audience: The New Influencers

A Younger, More Affluent, More Influential And Harder-To-Find Audience 
Than The Leading Business Sites

53%

48%

43%

29%

% Comp That 
Read Business 
Magazine Last 

30 Days

3,121,00036%$93,65047Forbes.com

1,392,00042%$95,61947BusinessWeek.com

2,246,00041%$101,80048WSJ.com

3,191,00046%$109,38242LinkedIn

Reach of 
Business 
Decision 
Makers

% Comp 
Business 
Decision 
Makers

Average 
HHI

Average 
AgeProperty
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Business Decision Makers

! Job Titles:
' C-Level Executives 7.8%
' EVP/SVP 6.5%
' Senior Management: 16%
' Middle Management: 18%

! 50% Are Business Decision Makers In Their Companies
' Computer Software DM/Influencer: 32%
' Computer Hardware DM/Influencer: 22%
' Business Consulting Services: 18%
' IT Consulting DM/Influencer: 17%
' Office Supplies DM/Influencer: 17%
' Business Equipment DM/Influencer: 20%
' Printing DM/Influencer: 12%
' Travel Services DM/Influencer: 12%

! Purchased in The Last Year For Their Business:
' Computer Hardware 30%
' Software 22%
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Business Leaders Get Social

! 50% of Business Leaders Believe That Social Media Is Not A 
Passing Fad And Needs to Be Studied and Evaluated

! 75% of Business Executives Said They Plan To Add Social 
Media Strategies To Their Marketing Plans

! But How?
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5 Ways B2B Marketers Can Put LinkedIn To Work

! 1. Leverage your best asset: your own people



Social Media: Surfacing The People In Your Company

“With the human faces coming forward due to 
social media tools, the opportunity for 
employees to build real human relationships 
can be the most natural bridges for prospects 
to become customers.”

Jermiah Owyang, Senior Analyst, Forrester Research, May 2008



Leverage Your Best Asset: Your People
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Employees Are Part of the Company Brand

From IBM’s Social Computing Guidelines 
(http://www.ibm.com/blogs/zz/en/guidelines.html )

Be thoughtful about how you present yourself in online social 
networks. The lines between public and private, personal and 
professional are blurred in online social networks. By virtue of 
identifying yourself as an IBMer within a social network, you are 
now connected to your colleagues, managers and even IBM's 
clients. You should ensure that content associated with you is 
consistent with your work at IBM. If you have joined IBM recently, be 
sure to update your social profiles to reflect IBM's guidelines.



“Brand Pages” Are Fine. “People Pages” Are Better.

! Your Employees’ Profiles Are Part of Your Brand

! You, your CEO, your product people, your salespeople, your engineers should all have 
profiles.

! Customers increasingly want to know *who* they’re doing business with:
' Who’s managing my account?

' How am I connected to this person?

' What experience do they have with this type of project?

' Who have they done business with in the past?

' Who recommends this person?

' What types of Answers does this person provide?

! Consider developing some brand guidelines for your employee’s profiles:
' How to describe their current roles

' How to communicate their prior experiences

' How to participate in Answers and Groups



People Make The Difference
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Anatomy Of A LinkedIn Profile

! Experience & Expertise

! Recommendations

! Connections

! Relevance



The LinkedIn Application Platform

! Employees can now use LinkedIn 
Applications to better connect with and 
serve customers:

' Share presentations

' Collaborate on projects

' Showcase blog feeds

' Share travel plans

' Track company buzz









5 Ways B2B Marketers Can Put LinkedIn To Work

! 1. Leverage your best asset: your own people

! 2. Listen to – and learn from – your customers



Listen To The Conversation in LinkedIn Answers

! Platform to solicit advice from 
peers

! Full Transparency

! Members earn expertise

! Is your company being discussed? 
“Microsoft” Has Appeared In 
Questions Asked On Answers:

' 1,284 times in the past 180 days

' 462 times in the last 60 days

' 215 times in the last 30 days



Find Your Experts

! “Expertise” is earned by 
providing “best 
answers”

! Determined by the 
member who asked the 
question

! Expertise is displayed 
on your profile as well 
as in the Answers area

! Identify the Experts in 
your industry and 
follow them!



Groups On LinkedIn
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! Over 300,000 User-
created Groups on 
LinkedIn

! Over 350 related to 
Oracle



Groups Add Value To Your Employee Profiles

! Consider setting up “customer groups” to keep your employees 
connected to their customers

! Set up “Accreditation Groups” with badges for employees and 
partners to set up on their profiles

! Set up “Presidents Club”-type groups and let your people 
display them on their pages



LinkedIn Survey Services
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Current Offerings
! Custom research surveys

! Omnibus surveys

! Longitudinal tracker surveys

! Survey with follow up phone 
interviews

Future Offerings
! Qualitative sample

! Online discussions/focus groups

! Custom confidence indicators

LinkedIn will provide

! Sample targeting and balancing

! Survey programming

! Survey cleaning

! Incentive delivery

! Appending profile data

LinkedIn not will provide

! Research design

! Survey results analysis



5 Ways B2B Marketers Can Put LinkedIn To Work

! 1. Leverage your best asset: your own people

! 2. Listen to – and learn from – your customers

! 3. Target and engage your customers



Profile-based Targeting

! Target segments of 
customers based on user-
supplied profile data

! Profile data provides 
higher level of targeting 
accuracy than 
“registration” data

! Target seniority, 
profession, industry, 
company size, geography
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UnitedHealthcare



Microsoft Office Live



Dell



Intel



HP



FedEx



Bank of America Building Community



Intuit



Intuit – Sponsored Poll



Detailed Poll Results + Relevant Messaging



Detailed Poll Results + Relevant Messaging



Direct Ads



Direct Ads



The LinkedIn Audience Network

! Target segments of LinkedIn professionals across the web

! Layer frequency or extend reach

! Publishers enjoy more targeted advertising against their 
unsold inventory



5 Ways B2B Marketers Can Put LinkedIn To Work

! 1. Leverage your best asset: your own people

! 2. Listen to – and learn from – your customers

! 3. Target and engage your customers

! 4. Join the conversation and add value



Microsoft Provides Answers To LinkedIn Members



Marriott Sponsors The TripIt Application



Southwest Airlines Starts The Conversation



Southwest Airlines Starts The Conversation

! 137 Answers - in 7 Days



5 Ways B2B Marketers Can Put LinkedIn To Work

! 1. Leverage your best asset: your own people

! 2. Listen to – and learn from – your customers

! 3. Target and engage your customers

! 4. Join the conversation and add value

! 5. Experiment



5 Ways B2B Marketers Can Put LinkedIn To Work

! 1. Leverage your best asset: your own people

! 2. Listen to – and learn from – your customers

! 3. Target and engage your customers

! 4. Join the conversation and add value

! 5. Experiment

! BONUS: A sneak peak…



LinkedIn Events

1.Find
! Browse events by Industry, 

Location Topic, 

! Search Events by Name/Keyword
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2. Commit

! Indicating interest in 
attending triggers the 
viral cycle

! Information about 
attendee makes listing 
more useful

Events Application Functionality
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Events Application Functionality

3. Promote

! Network Updates get users 
attention on LinkedIn 
Homepage

! Events module will promote 
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Thank You!

www.linkedin.com/in/stevepatrizi


